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FINAL 

REDUCTIONS 

Any Suit In the House . . . $17.00 

Any Shirt In the House. 95c 

Any Silk Negligee Shirt . . 2.85 

Any Straw Hat in the House . .95 

Any Panama or Bangkok.. 2.50 

All 50e Neckwear Reduced to. ' .25 

AH $1.00 Neckwear Reduced to.50 

AH $1.50 Neckwear Reduced to.75 

All $2.00, $2.50 and $3.00 Neckwear ...’. 1.00 

All 50c Hosiery, “Onyx” Make.25 

AH $1.00 Hosiery, “Onyx” Make .1 .• .50 

AH $1.50 Hosiery, “Onyx" Make. .75 

AH $2.00 Hosiery, “Onyx” Make. 1.00 


Belts, Pajamas and a special lot of 
broken sizes in Underwear reduced to 
half former prices, 

Cloud-Stanford Co, 


Ate Women 
Smarter 
Than Men? 

It is admitted that a wom¬ 
an knows how to buy more 
for a dollar than a man does. 

. Let the average married 
man-do the household shop-’ 

• ping for a week and see how 
the cost of living will jump.’ 

Women are' more con¬ 
stant .readers of advertising 
than men. Women read ad¬ 
vertisements because they 
‘ appeal to their innate senseof 

• values. They take pride in 

getting the most for their 
money. * 

They, like to shop—and 
before actually visiting the 
stores they read The Journal 
to see what the stores have to 
Offer. , 

Yet mere man “throws 
out his chest” and prates of 
his superiority. 

Read, the advertising in 
today’s Journal and see what 
an index it is to your im¬ 
mediate needs. 
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